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The Role of the Media
in a Time of Crisis

Vincent Mo,

ne winner of CAMLA’s 2001 Essay Competition, provides a timely examination of

the conflict hetween the media’s responsibility to ensure the public¢’s right to know and their
moral obligations to those they could endanger.

“Of all the foundations of a free
democratic soclery, that most basic -
the freedom to know. 1o be informed
—has guaranteed that siech knowledge
and such informarion can  be
Sushioned by the fanaiic through the
conduin of the media eve. To close that
eve would erode a fundamental right,
would close an open society. Yet not
to do so would assure future
mussacres. further terrorist-evenis
with little hope  of audience
saturation™!

" J. Bowver Bell

THE DILEMMA

The above quote captures the essence of
the terrorism dilemma facing the media,
Tt is well recognised that a degree of
symbiosis exists between the media und
the perpetrators of terror. The news
competition and sensationalism that
characterise Western media Jend
themselves to exploitation by terrorists.
These features enable terronists o use the
free media as a plattorm for their
propaganda and recruitment. Modern
terrorists have learned to cunningly
exploit the media’s own modis operandi
(o draw attention o their causes. In
return, the actions of terrorists expose
media stations and newspapers 1o
millions of viewers and boosts ratings sky
high.

To illustrate this, the attacks on the Wortd
Trade Centre on September 11, 2001 were

commirted on a scale unparalleled in the

history of modern terrorism. The terrorisi
acts were perpetrated in a way that would
maximise television coverage. with the
araphic images broadcast live to millions
of appalled viewers all around the world.
Muyjor television channels had no option
but to broadcast what was happening live,
as the events taking place were far too
significant to delay. No other terrorist
incident in modern history has so
captivated and at the same time horrified
S0 inany people.

The access to the media as a result of the
terrorist attiacks was utter and complets.
Instantly. Osama Bin Laden became a
recognised household name, his exposure
almost as great in the United States as
that of the President. Throughout parts
of the world he has been venerated us a
hero and his Al-Qaeda movement has
enjoved new found legitimacy in the
hearts and minds of many who harbour a

deep resentment of the United States.
Intelligence ofticials warned members of
the United States Congress in early
QOctober that “there is a high probability’
of a future attack.” Sure enough, another
terrorist attack to gain the media’s
attention was not long in coming and this
time it was aimed by unknown parties at
the media itself.

The anthrax attacks deadly as they were,
represented a most efficacious means of
utilising the media vehicle to amplify fear
into a national phenomenon. There are
good grounds to presume that any
tegrorist action initiated in the future will
be duly reported by the mainstream
media, and via this conduit, the
significance and status of the perpetrators
greatly magnified.

Muslims the world over have found
themselves the victims of attacks in
obvious racial hate crimes. In the United
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States a wave of fear has spread
throughout the Islamic community. as
cries for vengeance turn (o persecution.
Among the most gut-wrenching attacks
include the murder of a Pakistani Muslim
store owner in Memphis. the murder of a
Sikh man in Arizona for appearing
Muslim and the stoning of a pregnant
Muslim woman in Rhede Island.* Many
thousands more Muslims in the United
States have felt the hand of intimidation.
Here in Australia. an Islamic school in
Perth has had its windows smashed,
Muslim women and children have been
vilified and several mosques defaced.?

The media cannot be held respensible for
the repression and victimisation of
Muslims. However, just as Asian
Australians were vilified after Pauline
Hanson made her views known through
the media mouthpiece, it should be
recognised that there exist barbarous
members of our society actively seeking
scapegoats, upon whom they unleash
their frustrations and rage. For these
persons, the media is the principle source
of informaticn upon which they feed.

Media then. have the difficult task of
weighing up their moral obligations to
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those they could endanger against their
inherent responsibility to ensure the
public’s right to know.

Freedom of expression is a fundamental
tenet of modern democratic principles.
There is a strong moral, ethical and
philosophical imperative to allow the
emergence and growth of ideas without
inhibition or restraint, Freedom of
expression importantly is not just the
domain of the individual. In modern mass
society, Vincent Blasi argues that the
mass media have the power and influence
over the opinion process to properly
monitor government; the individual no
longer does.* Therefore, the media are a
necessary and appropriate countervailing
force to government, essential for the
perpetuation of any free democracy.

The imperative for freedom of expression
however is put into question when the
issue of a terrorist crisis comes inte play,
particularly where hostages are involved.
The issue then becomes one of
proportionality not absolutes. It is
justified to say that media should not
interfere in a process that may lead to
jeopardising the safety of hostages, and
indeed the media has as important a

responsibility to the safety of the hostage
as it does to the public’s right to know.

Media interference in the Lufthunsa
hijacking in 1977 and the Hanafi Muslim
takeover in Washington D.C. earlier on
in the same vear was strongly criticised
for being potentially dangerous and in the
Lufthansa case, media coverage
contributed directly to the death of a
hostage.®

There is also an element of accountability
to the nation when reporting terrorist
incidents. The reporting of terrorist
incidents may generate contagion
effects,” for example with anthrax hoaxes
in America. There is the opportunity for
vilification to be wreaked upeon innoceat
victims. And of course, as noted, there is

- the greater issue of the media’s symbiotic

relationship with terrorists, ingreasing the
likelihood of further terrorism against the
state.

THE LEGISLATIVE AND
JUDICIAL RESPONSE

For these reasons, codes have been drawn
up to try and find a compromise between
the media’s desire and duty to exercise

Communications Law Bulletin, Vol 20 No 4 2001



free speech and the safcty of the people.
In Australia, a system. of voluntary
restraint by media organisations has been
adopted rather than outright censorship.
Justice Hope's Protective Security Review
commissioned in 1979 stressed the need
for media cooperation in terrorist crises,?
However, the review also recommended
the use of police powers against media
organisations that do not cooperate with
government and security guidelines.
Although this may be secn as an
infringement of civil liberties, the reasons
for this are at Icast understandable if the
action is taken in the best interests of
citizens. Where hostages are involved
there is an a priori interest in their weli-
being and safety, one that can justifiably
override the national interest for
immediate news coverage. Similar
restraints would be called upon the media
in times of national security or if the
rights and liberties of citizens were put
into true jeopardy.

More disturbing are issues whete national
security interests are not clear-cut and the
government has raised insufficient
grounds to explain the case for the
endangerment of citizens, When a
situation arises where the nced for
information is more urgent and
compelling than the case for
endangerment of citizens and the nation,
the media can appeal to the judicial
system. However, as courts do not like to
pobe governmient motive, the result is
often an enforced denial of information
1o the public.®

There are legal constraints on what the
media can report on terrorism. In the
United States, section 793 (d) and () and
section 798 of the Espionage Act'® allow
wide ranging powers for prosecution for
the possession and publication of
unauthorised national materials when
interpreted in full technical sense;
applying equally to journalists and
members of the public. The successful
prosecution of Samuel Morison, a civilian
intelligence analyst employed by the
United States navy, for passing photos to
a private weekly defence magazine,
exemplifies the vulnerability media and
individuals face as a result of legislation’s
nebulous definition of national security.'!

The United States District Court rejected
a defence argument in United States vs.
Morison that the Espionage Act applied
only to the secret transmission of
information to foreign powers.'? The
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court held that ‘the danger to the United
States is as great when this information
is released to the press as it is when it is
rcleased to the agent of a forcign
government’. The court deemed that
Morison’s motive, whether to injure the
security of the United States or whether
to inform the public, was irrelevant to a
finding of guilty under section 793 {d)
and (e). This decision was later affirmed
in the Fourth Circuit Court of Appeals.'?

Section 78 of the Crimes Act 1914 is the
Australian equivalent.!* Like sections
793 (d) and (e) of the American
Espionage Act, the provision can be
extended to have a wide range. In the
United Kingdom, active wide ranging
powers of the Official Secrets Act which
provided the direct model for Australian
legislation, has already led to penalties
for political dissent and criticism of
government activity.®

THE ISSUE OF CENSORSHIP

Media organisations respectfuily comply
with national security interests but there
should be reasonable justification
presented for grounds of censorship. This

1s not to say that reporters should
presumptively embark upon a course of
audacious coverage but rather, should
tread a judicious course vis-A-vis their
principle mandate of reporting the news.

The request by the White House to major
nevs organisations to censor bin Laden’s
video messages is highly questionable.
United States National Security Advisor
Condeleeza Rice has said that bin Laden
may be using video messages to relay
coded instructions for operatives in the
US to stage retaliatory attacks for the US
bombardment of Afghanistan and has
requested that American television

networks self-censor the messages of bin
Laden.i®

Asked for evidence about possible cryptic
messages, the White House said it had
none. Despite the paucity of evidence of
any security threat to citizens, media
networks nonetheless acceded to the
request of the White House, in deference
to the patriotic fervour sweeping the
United States.

The government-funded international
radio station “Voice of America’ protested
attcmpts by the U.S. Government to
prevent broadcasts of an exclusive
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Both Tom Guuting and Dan Guthric.
columnists for the Texas City Sun and The
Daily Courier respectively. criticised
President Bush and both were promptly
sacked. The Texas City Sun’s publisher
made a front-page apology to “all our
country’s leaders and especially President
George W. Bush”™ and the editor of The
Daily Courier announced that only
“responsible and appropriate” criticism
of Mr Bush would be permitted in future
media coverage.

Criticism of the other side has also been
punished harshly. Ann Coulter was fired
by the National Review Online for posting
a racist article encouraging attacks on the
Palestinian state?*. Coulter’s words which
were unquestionably inflammatory,
offensive and most certainly untrue,
nonctheless are in the form of opinions
and deserve protection for their right to
exist,

The aftermath of September £ I has united
people in a way that was hitherto
unimaginecable and in the prevailing
political climate dissent is all but non-
existent. Rousseau articulates the power
of patriotism in his writings.?® To
Rousscau, patriotism is a passion. a
strength of the soul that empowers action.
Along with amor patriae or love of
country, patriotism is a zeal for justice
and an enthusiasm for civil benevolence.
An attack on one i5 an attack on all.

The media in the prevailing nationalistic
spirit most understandably want to play
their part as patriotic citizens in these
troubled times, But journalists are imbued
with the unenviable responsibility to
discern and report the truth. It is through
their vigilance that the war on terror is
prevented from devolving into a war on
truth,

John Stuart Mill once wrote

‘Not the violent conflict between parts

ofthe truth, but the quiet suppression
af half it, is the formidablie evil. There
is always hope when people are forced
to listen to both sides’*$

Unpleasant and frightening as the truth
may be, there is an inherent duty by the
media who are the custodians of free voice
in our modern society to voice this truth,
Any self-imposed prior restraint by the
media organisations necessarily deny
people the opportunity to receive
impartial information which may change
their mode of thinking. The exceptions
of course as noted previously are where

national security interests and the rights
of citizens become paramount.

In the same way that the flag desccration
casc Texas vs. Johnson *” was held by the
US Supreme Court to symbolise a key
bed-rock principle - *Government may
not prohibit the expression of an idea
simply because socicty finds the idea to
be offensive’, there is an inherent right
for media to present without government
restraint, opinions and more importantly
facts which may run counter to the vicws,
perceptions and beliefs held by the
majority of American people. Detailed
exposure and recognition of the plight of
the Afghan people in this war may be
counter to the aimns of the United States
Government but may ultimately result in
action that can realistically lead to a betier
life for the Afghan people.

LESSONS TO BE LEARNT

Therce are lessons that Australia can learn
{rom what is happening in the United
States. In the recent Tampa boat crisis,
much criticism was justifiably levelled by
the media towards the government, for
denying relevant footage. While the
government’s action may be protected by
a technicality in defence law??, it is
difficult to see how the incident would
have endangered national security to the
point of censorship. Irrespective of the
merits of the case, the media has the right
to portray the story with all its essential
facts.

Terrorism is a crime on humanity and no
less a tragedy. It is not an easy subject to
grasp and more difficult still to present
objective truth. Consideration and an
awareness of the moral, ethical and
lcgalistic issues invelved in a time of
crisis will enable media to determine the
best way to forge ahead in fulfilling its
duty to the people.
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Freedom - Lost or Loaned

Mr Kerry Stokes, AQ, in his 2001 Andrew Olle Media Lecture provides this personal account
of his reaction to the events of September 11 2001 and their impact on the role of the media.

“The world as we know it has changed
forever.” You’ve heard those words
countless times since the events of
September the 1%, Yet somehow they
sound obvious, hollow, and inadequate,

1 was shocked and horrified as [ wa{Ched
live pictures of people jumping to their
deaths. Knowing that as [ watched those
buildings crumble to the ground I was in
fact witnessing the deaths, of thousands
of people. Innocent people who, like us,
were just going about their everyday lives,

I said aloud: " The world will never be
the same”.

Those horrific images we saw over and
over will forever be etched in our
memeries. We're now forced to question
everything. The way we live our lives,
the way we conduct business the way we,
as media, fulfil our role.

I'd suggest, now is a uime for
contemplation: The Macquarie
Dictionary defines contemplation as:
“thoughtful-observation &
consideration”, “continued attention and
reflection”. Never before has
contemplation been more important,
more relevant, Now is the time as a
nation, and indeed for the world, we must
plan for peace. This is not a new
challenge for our civilisation. As
Aristotle said:

“It is more difficult to organise peace,
than to win a war, but the fruits of
victory will be lost, if the peace is not
well organised.”

Communications Law Bulletin, Vol 20 No 4 2001

It is imperative that we develop a cohesive
strategy and plan in response to this event
and to put this plan in place for the future.
T call it an event because it didn’t happen
inisolation, This is not the first, nor sadly
the last, act of terrorism. Although in
my view these are the most cold blooded
acts of murder more horrific than any
fiction Holiywood could dream of.

The full impact of thig horror is yet to be
felt. There is little doubt there are more
horrors to come. Around the world, and
indeed in Australia, it’s like the waves
that foilow the tidal wave.

This address is probably the most difficult
I've had to give. I found it impossible
not to become ecmotional, angry,
frustrated, Yet that is what we must put
aside if we are 1o contemplate the future.
My first thoughts when considering a
topic were of the media’s role in our
evolving multi-cultural Australia. The
events of September 11 brought multi-

culturalism and tolerance into even

sharper focus.

And like the continuing palt of smoke that
still comes from the ruins of lower
Manhattan so too the world is still
absorbing the consequences. 1 believe the
world is at an incredible turning point.

I'd like to pose some questions. I hope
that collectively we will have some of the
answers.

This is the timme for us to put aside our
commercial and philosophical

differences. If we get it right, the people
in our industry can play an integral role
in identifying and determining the type
of country we want 1o call home. We,
people in the media, can assist in shaping
a better future for Australia, Because, it
is you who are respected. It is you, the
people in this room, with whom millions
of Australians identify. It’s therefore up
1o us collectively tobe not mere observers
in this issue but active participants in the
solution.

Let’s reflect firstly on our response to the
events,

At one point I was watching just one
international feed from one media
organisation on every single network in
this country. Even at the source in New
York, the home of media, they were ili
prepared to provide coverage. From New
York we would have expected to have an
instant critical response. Initially they
were too dismayed to mount a cohesive
and adequate coverage in their own town,

Given it was eleven at night here in
Australia, we could be forgiven for taking
time to marshal our own resources. As a
result, in the world of globalisation and
infinite choices there was in reality, only
one: CNN. The fact that networks in
Australia were able to go into a 24 hour
coverage, that the television, radio,
newspapers and even on-line, produced
outstanding coverage is testament to the
dedication and commitment of the people
involved in all of our newsrooms.
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When we look back over the past decade
it seems blindingly obvious that these
terrorist assassing would strike again. 1
supposc the difference this time is none
of us ever contemplated the extent to
which they’d succeed in their macabre
objectives of worldwide terror. But was
it all that surprising? They'd blown up
American cmbassies. They’d blown up
an American destroyer. They’d attempted
on at least one occasion that we’re aware
of to demolish the World Trade Centre.
Apart from obvious Washington targets,
the World Trade Centre stood as a symbol
of America and indeed the world’s
democratic and capitalist socicties.

They may be fanatics but they weren’t
stupid. They may be fanatics but they
did have the cunning and intellectual-
prowess to plan and execute this
operation. They used our basic
democratic freedoms to wreak havoc and
put fear into the hearts of millions. The
same freedoms we sometimes take for
granted. This causes us to question our
own personal values and brings
divisiveness into our communities. It's
chilling to realise that these people
actually used everything in our free and
democratic society against us.

They turned our domestic airlings into
bombs. They used our banking systems
to fund it. They used our education and
training systems to carry it out. They even
used our postal service and, for a 50 cent
stamp, they brought the frontline to each
and every one of us.

We must meet the challenge by joining
other nations to combat and prevent
terrorism. We need to work towards
securing a safer world for all of us. There
are 0 many issues that need 1o be dealt
with, to be discussed, debated and
understood:

» the impact of democracy being used
against us;

« the impact on our frecdoms;

* support and protection for the
Australians we sent to fight and

+ protection for their families at home;
and

* support and protection for minorities
isolated in our communities.

In these circumstances, how do we raise
the level of rational debate in a climate
of outrage?
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We have the natural desire for justice. We
wanlt to bring those responsible to justice
and we want it to be swift because we
want to go back to life as we knew it.
But sadly, we’re no further enlightened
on the very issues we need to understand,
or the right path that leads to a cohesive
resolution. Nor have we actively debated
or canvassed critical issues of importance
to us as a nation, Vital issucs that will
keep us cohesive and together as one.

We’re witnessing a dangerous response
within some sections of our community.
I’m talking of attacks on places of
worship, abuse and vilification. This
response can only be described as sad,
misguided, and ignorant. 1t is a responsc
at home to the acts of terrorism
worldwide; an illustration of what can
follow acts of terror cspecially of this
magnitude.

This can only be addressed at a grass roots
level,

Should we be angry? Yes. Should we be
involved? Yes. Should we seck questions
and answers? Definitely,

Firstly, we have to address the effects and
implications which occur as a result of
these acts of violence and terror. It's
incumbcent on us. the media, as an
industry to provide the level of debate 1o
facilitate this understanding. As I look
around me in this room tonight I see some
of our most eminent writers, reporters,
commentators and presenters. Many well
known and trusted nationally.

Journalism has often been the catalyst lor
change in the world, much of it positive.

Our views of the world and changes in
policy, have ofien been the result of
courageous and forthright journalism. be
it from the fields of Vietnam where
nightly coverage on our television sets
changed opinion and prompted wider and
more vigorous debate, or the Washington
Post’s unravelling of the break-in of the
Watergate Building, and as far back as
the First World War and reports by
famous and trusted correspondents such
as Sir Keith Murdoch.

Historically, politicians and policy
makers have always been swayed by
public opinion. It is our reporting of the
conflicts and issues that have opened up
public debate and set the agenda. This is
the foundation of a strong democracy. But
against the background of this insidious
environment and conflict, it won’t be that

casy. There are some parallels with two
conflicts of the recent past: The Falklands
War and Desert Storm.  These were the
first examples of “media managed
conflicts”, Limitations were placed on
our ability to accurately reflect events as
they occurred. Again, that’s what we're
facing today.

The repercussions from September 11
continue to resonate around the world.
As the conflict escalates, it’ll be subject
to further restrictions on reporting. Nonc
of us want to pul at risk cur own national
security. Nor the safety of our troops. The
issue for us is the balance and that balance
is an awesome responsibility.

But where's the debate? We seem to have
been remarkably quiet on how this
landscape of restriction, based partly on
fact and cmotion. will be managed in the
national interest. So we accept that our
own freedom of speech and independence
has become an unwitting even unlikely
victim. But how far are we prepared to
£0 10 continue to enjoy the freedom we
now have?

All of us have been asked 1o surrender
certain freedoms. But in surrendering
those rights, we've placed a condition.
And like Justice Kirby, [ believe that
whittever freedoms we do give up at this
point.... we want them back. They are
only on loan. They should not be given
m perpetuity.  Will these changes place
our own democratic process at risk? 1
suggest it will only be at risk if we don’t
get the balance right.

We've just celebrated our first hundred
vears of Federation. We've come from a
close group of almost warring states, to a
tight-knit federation. We have our
parochial differences, which is healthy,
but even in Western Australia we consider
ourselves part of the federation. When 1
ook round at our country, I feel satisfied
that democracy has delivered.  We may
be the lucky country but we've also made
our own luck. We do have an ingrained
sensc of fairness and resolve that should
cnable us to pass through this dark period
of time. And terrorism is a passing
darkness.

We might have had, and continue to have,
our arguments and fights over ideologies.
But the difference in this country between
right and left and centre is in fact much
narrower than in most other countries.
We have a history in recent times when
clections of governments are won and lost
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on the votes of a hundred thousand
people. This in a country of 18 million
pcople. And this polarisation hasn’t
divided the pation. We always come
together on the really important issucs.

Which brings me back to the contribution
we can offer,

A century ago. the media was limited to
newspapers and magazines; no radio, no
television, no tools of ncwsgathering
beyond a pencil and notepad. But one
could argue, that the issues of public
importance received far greater public
involvement and were subjected to
rigorous debate.

The legacy of those formative ycars of our
federation, can be found in the
extraordinary writings of people such as
CJ Dennis, Banjo Patterson and Henry
Lawson. Not just creative writers, but
intuitive  writers and  visual
communicators. Their major concerns
were the differences between the bush and
city, With teday’s vigilant scrutiny by
lawyers, most of their comments and
obscrvations would probably have been
highly defamatory.

Some of our greatest advances as a socicfy
occurrcd as a result of vigorous debating
of the issucs, ironically, at a time when
the media as we know it today barely
existed. Today we have more media, but
are we, as Australians, better enlightened,
more informed?

Isn’t our role in the media to ensure that
all Australians understand the issues and
are given the facts, to be able to
participate objectively? People who have
an opinion have the right to express that
opinion. Where are the forums that give
them the opportunity to do so?

The ABC, through radio and television,
has played a critical and vital role over
the years in that demogratic process.
Programs like “Australia Talks™ are an
initiative that demonstrates why the ABC
should not be judged on its ratings alone,
With programs like that the ABC
provides the alternative mix to
commergial television and adds to a richer
fabric of media in Australia. It brings
far greater value to our communities than
ratings can interpret.

If you believe that we must continue to
strive to become a truly multi-cultural
society then you would expect the media
to show leadership in these most
dangerous of times. People look to the
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media to promote debate and consider the
broader issues. The proliferation of
national and international media has
removed the focus from the grassroots of
our own communities. Our
neighbourhood, our cities, our states, our
country, are now part of the world’s
problems. I don’t know about you but
this is certainly not what I had in mind
when we talked of gicbalisation.

For the first time in our history we had
the means to produce, express and
distribute information to most of the
people on this planet. A test for our new
technology. But how did it measure up?

As communication shrinks this planet are
we also shrinking diversity of opinion?
Do we actually end up with just one
source?

Diversity is a cornerstone of our country.
It represents our “Australian-ness” and
is something that unites us all. Now is
not the time for our country to move
against diversity of opinion and return to
the isolation of minorities. Minority
groups cannot be allowed to be isolated.
disenfranchised. They must be heard.

We have to rely on and trust the strength

of our democracy. It is these foundations
that we have to trust so that we can listen
to minority opinions, respect them and
consider them, and take them into
account, before moving on to do what is
right for this country.

Sametimes in the past we haven’t had a
great history for tolerance. We've only
just begun to deal with the problems of
our own indigenous people. But we've
found that by puiting the issues on the
table and discussing them it develops a
broader understanding of how to resolve
them. And resolve them for the benefit
of all of Australia,

Now., we’re faced with dealing with
prejudice, at times, inherited in our
system, at other times, imported. But
having made the decision that we’re
going to be a multi-racial, multi-religious
society we have no choice but to make it
work.

Mahatma Ghandi best sums up the way I
feel towards this. When talking of
culture, he said;

“I do not want my house to be walled
in on all sides and my windows to be
stuffed. I want the cultures of all lands
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to be blown about my house as freely
as possible. But [ refuse to be blown
off my feet by any.”

And can it work? I think so.

Let me share a personal experience. Last
Saturday 1 was excited to be invited to a
wedding of two young people in Perth.
It was held at the Uniting Church. The
foundation stone was laid by Lord Forest
in 1908. This was the beginning of a
new life together but also the beginning
of a new Australian generation.

Ifirst met the groom’s Vietnamese mother
22 years ago when she fled to the safety
of Australia. Her biggest concern was
her husband and oldest son who was five.
They’d been separated. By sheer luck they
were reunited in Perth four months later.
This woman and her husband were both
highly educated but when they arrived,
with broken English, accepted any work
they could, becoming a valuable part of
our commuanity.

Several years later this woman weant to
buy a house. She paid cash. She had
saved every single pay packet since
arriving in this country. Her family
survived on her husband’s dishwasher
wages alone. In Vietnam he was a bank
manager. Today, their two boys are both
university graduates making an important
contribution to this country, The bride’s
family in this story also camae to- Australia
to seek better opportunities for their
family. The bride and one of her brothers
are now caring for the people of Perth in
their role as doctors.

The importance of this story is that twenty
years ago we regarded the Vietnamese
refugees as liabilities. Even families who
had come here from other countries
demonstrated a prejudice. Two decades
onthey represent an important part of the
future of this country. And I believe this
process has enriched our country.

It’s worth noting that these Vietnamese
refugees were of a different time, a
different age. All borders surrounding
their country were closed. Their only
choice apart from boats was Cambodia.
And the second family in this story came
here 13 years ago as legitimate
immigrants in their own right.

I think we all agree we need a greater
understanding of the real issues that can
divide us and turn them into issues that
unify us. For every problem brings its own
opportunity.
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I encourage us all to create those
opportunitics. Let's make a start in trying
to find some of the solutions. Let’s have
some clarity. Perhaps it’s time we fall
back on the very basic, simple and
fundamental philosaphies that help forge
our federation. Only today we have bettcr
facilities than street corners or a soapbox.
Let’s go back to the grass roots, back to
the local public meetings, open public
forums for members of our communities,
no matter what their views or
backgrounds, to canvas those views and
opinions. Forums that would encourage
inclusion rather than exclusion,
providing an opportunity for citizens to
interact with their neighbours and air
their grievances, discuss their differences
in a securc and open environment. A
chance too for interaction with our
electoral representatives. Once they arc
informed and understand all the issucs
most concerning their local communitics
they are far better placed to take them
further to state government, to federal
government, to the places of power where
change can be driven. What seems to
have been forgotten are the people in local
communities. They also cannot be
isolated.

Some local councils across Australia do
have annual general meetings where the
mayor and councillors address ratepayers
and review the council’s performance in
a constructive and formal way.

This morning, as chairman of a public
company, I was held accountable to my
shareholders who elected their directors.
I addressed them. Reviewed the year.
Talked about the company and its
opportunities and what we can expect for
the rest of the year. 1 answered their
questions, while they were able to observe
the questions posed by media and
analysts,

It’s a process that works. The directors.
executives and I spent time preparing and
contemplating this process. I cantell you
personally I am always nervous and
excited before and at an AGM. Why
shouldn’t we expect our elected officials
to be held accountable in the same way
and by the people who elected them? The
importance is what is between elections.

This doesn’t have to be complex. The
model of an AGM is an interesting one.
Perhaps elected members could be
expected to have one or two public
meetings each year to both report and to
more importantly listen to the issues of

their constituents, That’s one possible

model.

Another could well be the one used to
address reconciliation.  We had
community involvement, high profile
media commentators, opinion makers
and lcaders who lent their support and
participated in the process.

We haven’t completed that process, in
fact, we’ve only just begun. It’s an
ongoing process. By its nature, it will
never be completed. However, it does
cnsure all issues past, present and future,
arc addressed. analysed and understood.
That better enables us to find solutions.
Perhaps the word “reconciliation” can
have wider implications in bringing all
of our communities together. These two
idcas are not mutually exclusive and in
fact T think they work better together than
tdividually.

My challenge to you as people in the
micdia, and to all our icaders, is to set the
example and become part of the solution.
Ifyou’re still asking how this affects you,
here are some suggestions: Help to set-
up those local meetings. Contribute. Your
rolc could be as host, mediator, facilitator,
or guiding the experts who join the
debales or simply to kick-start this
process, and give some credibility, so that .
we as Australians and we in the media,
arc more than just observers in our own
couniry.

I don’t have the solutions, just suggestions
as 10 how we can start the journey to find
them. Co

I’s worth contemplating whether in fact
the media has played a part in isolating
our local communities, Let’s make a
commitment to a process: a commitment
to nurture the future of Australia as a true
multicultural society Together,
personally, we might just be able to make
a dillerence.

I'm here tonight to pay tribute to the
mcmory of Andrew Olle and his
contribution to the media and public
debate. He is remembered for his
involvement in this area. Those of you
who knew him better than I would know
how he would have responded 1o these
questions and challenges I've posed
tonight,

Mr Kerry Stokes, AO, is the Executive
Chairman of Seven Network Limited

Published with the kind permission of Mr
Kerry Stokes, AQ and the Austratian
Broadcasting Corporation.
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Australian Celebrity Endorsements:
the Need for an Australian
Right Of Publicity

Scott Ralston, in his highly commended entry in this year’'s CAMLA Essay Competition,

compares the US and Australian approach to this topical issue.

Celebrity endorsements arc big busingss.'
We arc surrounded by product promotions
from the stars of sport, television and
cincma.? The ubiquity of these
endorsements testifics to their impact in
a complex, communications based
socicty. Endorsement occurs when

“a preduct is associated with a
desirable personality, in whose
reflected light it will appear more
pleasing ™

But what happens when the association
is made without the celebrity’s authority?
The future valuc of the celebrity’s
endorsement is usually diminished by
exposure. In America, the celebrity may
rely on the “right of publicity” in order
o seek compensation for this loss. At
present, this right does not exist in
Australia. A prospective plaintiff must try
to found their action in copyright,
trademark. statutory misrepresentation or
passing off. 1 suggest that this state of
affairs should be rectificd. Part 1 of this
paper examincs the American Right of
Publicity. Part Il compares the right with
the relatively meagre Australian law in
this area. Part lil examines some of the
issues of policy and principle that need
10 be considered before adopting the right,

PART | - THE RIGHT OF
PUBLICITY UNDER UNITED
STATES LAW

At last count twenty-seven US states have
a right of publicity at common law or
statute.” The right of publicity is the right
“of every person to control the
commercial use of his or her identity.”
Identity in this sense is an umbrella
concept that includes image, likeness,
voice, name, nickname and slogans.® The
touchstone of liability is the identification
of the cclebrity, identification without
consent suggesting an appropriation of
the celebrity’s interest in the goodwill
associated with their identity.” The
Midler decision® exemplifies the breadth
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of the right. In that case, the Ford
Company bought the rights to a Bette
Midler hit song and asked Ms Midler if
she would re-record the song for their use.
When she declined, the company hired
another singer who was asked to mimic
Midler’s voice as closely as possible.
When Midler sued, she received damages
for joss occasioned to her right of
publicity. In another example, a football
star with the nickname “Crazylegs™ sucd
for the unauthorised use of the nickname
and playing number in a cominercial for
women'’s shaving gel

But the right is not as expansive as these
cases may at first imply. It is limited to
protecting an individual’s identity from
commcrciall} exploitative uses. It does
not extend to

“the use ofa person s identity in news
reporting, commentary,
entertainment, or in works of fiction
or non-fiction or in advertising that
is incidental to such uses.” "’

Since the right of publicity’s relatively
recent genesis,™ it has proved “one of the
most dynamic and fuid areas of law in
the United States.”" Contemporary
debates revolve around the application of
the right to the internet,'® fictional
characters,"* and proposals for a federal
statute to regulate the right.'

PART il.- THE PROTECTION
OF IDENTITY UNDER
EXISTING AUSTRALIA LAW

_ In the Tansing case,'® a full bench of the

Federal Court held that the right of
publicity does not presently exist at
common law but did leave the possibility
of future development open. There is no
statutory tort protecting such a right
despite positive recommendations."”
Presently the prospective plaintiff must
found their claim in other available
causes of action, which are examined in
this Part.

Copyright is of limited utility in
protecting  celebrities  against
unauthorized use of their identity. It exists
for the protection of original literary,
dramatic, musical, artistic works and
other such subject matter, not facets of
identity such as image or nickname.'
Similarly, many facets of identity do not
come within the definition of a
trademark" or fail to meet the further
requirements for registration.”® And for
infringement to be made out, the
trademarked facet of identity must be used
as a trademark.? Consequently, it would
be difficult for Ms Midler to protect the
unauthorised use of a sound-alike, or Mr
Hirsch to prevent the use of his nickname
using these regimes. Under the Trade
Practices Act 1974 (Cth), the seemingly
suitable provisions of Section 53(c) and
(d) have been interpreted narrowly to
mcan formal endorsement must be
suggested before Liability will follow.

Protecting celebrity identity is left largely,
therefore. to the realms of passing off and
statutory misleading or deceptive
conduct. The statutory cause of action
confers wider protection®* and is more
flexible in its remedies, but it is similar
cnough to be discussed together with
passing off.

For an action to be made out in passing
off (or misleading or deceptive conduct),
a misrepresentation of approval, consent
or connection between the endorser and
cndorsed product must be identified.®
Where no such connection is implied, the
applicant fails even if it is clear that she
is being referred 0. This means that if
the advertiser refers to some aspect of the
celebrity’s identity (voice or nickname for
example) but members of the public
would be unlikely to conclude such a
connection between endorser and
endorsee exists, then liability is avoided.
Thus. where there is a clear disclaimer
ol association, liability usually will be
excluded. ™ This appears unfair. The
celebrity has still suffered a loss in that
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the value of his or her endorsement has
been diminished by the exposure.

The Federal Court has arguably
recognised this injustice and have relaxed
the test for “misrepresentation” in the
Crocodile Dundee cases.” In these two
decisions, the Court appeared lo suggest
that mere identification was enough to
suggest an association and therefore a
misrepresentation.”® This was despite the
fact that the relevant adventisements were
unlikely to lead anyone to assume Paul
Hogan (the plaintiff) was actually
participating, and in one case were
obvious parodies. These decisions reveal
that the search for a misrepresentation is
sometimes artificial.®' It is not difficult
to sympathise with judges searching for
a misrepresentation in the subtle and
subliminal nature of modern associative
advertising. But the question is whether
this often troublesome search disguises
what the courts are really looking for. We
may recall that identification is the
touchstone of liability for the American
right of publicity. The Federal Court may
be, in substance, already applying 2 right
of publicity-style approach.

The clearest indication of the affinity of
Australian judicial reasoning with the
right of publicity occurs when the courts
seck to fashion a remedy. In Henderson
v. Radio Corporation® (a case-in which
passing off was established), the court
said that the plaintiff had been
«“wrongfully deprived”* of his right 10
recommend any given product. Inamore
recent case concerning the swimmer
Kieran Perkins,** the court said:

“the damages claim was based upon
the premise that the publication
diminished the opportunity 1o
commercially exploil his name, image
and reputation”™

Such judicial language discioses the
nature of the interest protected. It is not
so much protecting the consumer from a
misrepresentation, as the celebrity’s
proprietary interest in exploiting the
goodwill, or potential goodwill, in their
identity or reputation. What the courts are
guarding against is not so much a
misrepresentation but an appropriation.
As Justice Pincus has put it, the “wrongful
appropriation of a reputation.” Courts
would be more candid about the nature
of the cause of action if they were 10
acknowledge the artificiality of searching
for a misrepresentation, and be more
explicit about the element of
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appropriation, a point succinctly made by
Fisher J of the New Zealand High Court:

“And what of the credibility of courts
if they are seen fo strain towards a
particular finding of fact in order fo
adapt an ill-fitling cause of action?
Is it really necessary to force the
square peg of character
merchandising into the round hole of

passing off 7"’

The answer to that question should be
no.”® A right of publicity that does not
require a misrepresentation for the cause
of action to be made out is the logical
solution to the incidental and artificial
protection afforded by the current siate
of the law.

PART i1l - WHY AUSTRALIA
SHOULD ADOPT THE RIGHT
OF PUBLICITY

The High Court of Australia has
emphatically denied the existence of a
gencral tort of unfair competition.* In
Nike International® a unanimous court
cited with approval an carlicr statement
from Dixon J who said that in “British
jurisdictions” courts of equity have not:

“thrown the protection of an
injunction around all the intangible
elements of value, that is, value in
exchange, which may flow Jrom the
exercise by an individual of his
pOWEPS OF YESOHrces whether in the
organization of a business or
undertaking or the use of ingemuify,
knowledge, skill or labour. This is
sufficiently evidenced by the history
of the law of copyright and by the fact
that the exclusive right to invention,
trade marks, designs, trade name anil
reputation are dealt with in English
{aw as special heads of protected
interests and not under a wide
generalisation.”*!

On conventional reasoning, it follows that
an intangible value outside the boundaries
of recognised heads of protected interests,
such as personal identity, will not receive
protection from appropriation. But while
Dixon J’s statement is axiomatic in a
general sense, it precedes a tremendous
growth in the existing categories of
intellectual property, in Australia as well
as other common law jurisdictions.** The
Canadian common law has not escaped
the influence of the American right of
publicity and includes a tort preventing
the appropriation of identity.*® The
Athans case™ is an instructive example

of the Canadian tort. A likeness of George
Athans. a famous water skier, was used
without his permission to promote
summer camps. He failed in an action for
passing off because no deccption of the
consutner could be shown.® However, the
Court implicitly followed American
authority and held he succeeded in a tort
action for appropriation of personaiity
because:

~it is clear that Afr Athans has a
proprietary right in the exclusive
marketing for gain of his personality,
image and name, and that the law
entitles him to protect that right, if it
is invaded ™

In Australia. as Deane ] points out, the

rejcction of a general action for unfair

competition:

~Joes not involve a denial of the
desirability of adopting a flexible
approach 1o traditional forms of
action when such an approach is
necessary to adapt thent to meet new
situations and circumstances.”"

What is needed then is justification for
the right of publicity as a “special head
of protected intercst”. Morally speaking,
4 Lockean defence of the right would
suggest that the celebrity deserves to be
rewarded for the fruits of his skill and
1abour in creating his persona.® At least
in the casc of a professional sportsperson,
advertising power comes only as a result
of extremely hard work. Ina similar vein, '
it would be unjust for the expleiter to be
cnriched by using someone ¢lsc’s identity
for his or her gain.®

Oune way of separating the tort from a
wider tort of unfair competition might be
by the human element of the interest of a
real person in his or her own identity.
Properly limited by principle,” such an
cvolution in tort law need not result in
tlic “high-sounding generalizations”® 10
which a more general tort of unfair
competition might give rise.

Conswners might also benefit from the
integrity of endorsements that is a by-
product of the right of publicity. The
American right of publicity exists in
addition to trade practice legislation® and
is a useful, if indirect, addition to
consuner protection legislation,

ln the US, the right is not without its
eritics.” They argue that celebrity
identity is as much a product of society
as of the celebrities themselves and should
be reserved;
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“as part of our cultural commons,
Sfreely available for use in the creation
of new cultural meanings and social
identities, as well as new economic
values™*

But we may query whether such a right
would place too great a restriction on
culture, or as ong critic put it, allow
celebritics to censor popular culture.®
The right affects only commercial speech.
Those who would gain from commercial
speech unrestricted by the right are
typically large corporations,*® This
highlights a point identified previously;
that it is the celebrity that should gain
from their own skill and labour, not the
person who seeks to trade on their
reputation,

CONCLUSION

In terms of the protection conferred on
personal identity, the state of Australian
lawv compares unfavourably with its
American equivalent. Australian courts
have been forced to use the legal fiction
of misrepresentation to protect personal
identity from appropriation by others,
This need not be the case. The right of
publicity shares an affinity, with the
current judicial approach in this area of
the law, even if this afTinity is not always
explicit. The right is consistent with the
fupdamental rationales underlying
inéllcclua] property law. It is a feasible
and desirable evolution in the
development of law in this area and it is
likely the courts will be given an
opportunity to take this path before long,
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Cultural Parochialism and Free Trade

Tim Magarey, another highly commended entry in this year's CAMLA Essay Competition, argues
that the output of the ‘cultural industries’ should not be exempt from the ambit of free trade

agreements.

Australia maintains a pelicy of protection
for locat film, television and other media
producers through the mechanisim of such
legislative regimes as the Broadcasting
Services Act 1992 (Cth) (BSA).
Australian content restrictions on
programming and foreign ownership
rules operate to shield domestic producers
from the ravages of the international
marketplace. Many commentators arguc
that it is only because of the existence of
this protection that local industries are
able to survive. Legislative measures of
the kind embodied in the BSA, however,
are inconsistent with the provisions of
international free trade instruments such
as the General Agreement on Tariffs and
Trade (GATT). It is only by virtue of
exceptions such as that contained in
Article IV of the GATT' that these
regimes. which are by no means unique
to Australia. persist free from
international legal and political
repercussions.

This paper considers the exclusion of
culture from free trade instruments such
as the GATT and from the auspices of
the World Trade Qrganisation (WTO).
It is argued that, given the benefits of free
trade and the objectives of such
agreements, there is no sufficient reason
why goods and services which are
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produced by the “cultural industries™
should be excmpt from the ambit of free
trade agrecements.

FREE TRADE AND THE GATT

The GATT has its origing in the
negotiations at Bretion Woods following
the end of the Second World War. It was
one of a series of instruments and
organisations which were established by
the Allied Powers after that conflict with
the principal objective of avoiding
another war? The premises on which
the provisions of the GATT are based arc:

* International trade raises the level of
material wealth and thus the standard
of living of individuals in
participating nations. The theory of
comparative advantage suggests that
all trading nations benefit irrespective
of their relative starting wealth.

* Free trade obligations prevent nations
from deploying self-interested,
beggar-thy-neighbour economic
policies which in the inter-war period
contributed significantly to the
instability and conflict in the
international system.

Multilateral consensus is important
because it prevents individual nations
destabilising the system from
without,?

Prima facie these premises are broad
cnough 10 have been generally accepted
as suflicient justification for the
jurisdiction of free trade agrecments
cmbodied in the GATT and the WTO.
The detall of the provisions of the
instruments themselves, however, has
been the subject of hot debate since the
GATT first came into force. The
exclusion of particular industries from the
province of the GATT has been expressed
in the terims of their being “exceptions”
to principles of general prevalence. The
exception in Article IV for example, was
incorporated into the GATT in 1947 and
has remained since then despite the efforts
of the United States to have it removed
or altered.* Today, as was the case then,
such exceptions have to be justified as a
countervailing good which outweighs the
benelits of trade.

INFORMATION FLOWS

In addition to general premises about the
benefits of free trade, however, it is
arguable that particular benefits attach to
the [ree flow of information. While some
of these are avowedly economic in
Mavour, others subsist in ideas about
human rights which held that access to
information is essential to political and
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cconomic frcedom and personal
development® If we regard the bencfits
of free access (o information as real, then
we must not allow barriers to information
flows to be crected unless some
compelling reason exists why we should.

Some of the arguments for exceptions to
* the general principles laid out above will
be considered. Tt is argucd that they arc
not convincing cnough to warrant the
significant exception to which they lay
claim. In fact, such exceptions operate
specifically in opposition to these
principles and should be resisted.

ARGUMENTS FROM
ECONOMIC MODELS

Many of the arguments against free trade
in cultural products draw on cconomic
models which suggest that these products
are consumcd in a manner which makes
the application of the premises of GATT
inappropriate. Foremost ameng these arc
argumcnts based on the public good
aspects of cultural products.

Most cultural products possess the
¢haracteristics of public goods — that is
they exhibit the conditions of non-
excludability and non-rivalness.” By
non-excludability it is meant that it is
impossible to prevent the consumption of
a good. By non-rivalness it is mcant that
once the good is produced, consumption
of it does not “use up” the good so that it
cannot be consumed by another person.
A pure public good is both non-
excludable and non-rival. While both
characteristics rarely subsist perfectly in
any given cultural product, these products
are distinguishable on these bases from
private goods such as food.* Movies and
books, for example, exhibit the
characteristic of non-rivalness. Having
been consumed by one person they are
available at a low marginal cost of supply
for consumption by others. Free-to-air
television and radio broadcasts are both
non-rivalrous and non-¢xcludable —
anyone in the broadcast area can receive
and consume for no cost the signal at no
loss to any other person.’

The conditions for efficient allocation of
public and private goods differ
considerably. This is because the low
marginal cost of supply of public goods
means that once the sunk cost of
producing the good is recouped it is
inefficient to exclude any consumer who
places positive value on the good and is
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willing to pay a price higher than the
(probably nominal) marginal cost of
supply.'® Thus, if one consumer values
the good at $15, and another at $3, it is
inefficient to refuse to supply the second
consumer on the grounds they are not
willing to pay the same price as the first
because there is no lower cost-based limit
on the price which should be charged.
The most efficient outcome, then, is to
have cvery consumer pay a different price
depending upon the peculiar value they
place on the good. There are considerable
transaction costs. however, associated
with applying this in practice."! Because
the cost of negotiating with each
individual consumer is prohibitive,
producers of public goods tend to fix
prices at a given level and charge all
comers that single price. This solution
will always be less than optimal because
there will be some consumers who place
positive value on the good but do not
purchase it because that value is less than
the asking price.’? At the same time, free-
riders, who valug the good above the
asking price, will exploit the
circumstances to make a windfall welfare
profit. The chances of setting the price
at a median level such that the revenue

returned on the good is equal to the net
welfare achieved in the community are
slim, and the spectacular profits and
cqually spectacular losses made on
individual films and television programs,
for example, testify to the difficulties the
market has in setting the price
appropriately. For this reason, opponents
ol [rec trade argue. the market is not an
appropriate place for the production and
consumption of public goods. The market
is incapable of producing an efficient
price and thus a net allocative inefficiency
is bound to result.”

This is really an argument about
unrcgulated markets rather than about
[rec trade between nations. Its logical
canclusion with respect to international
trade, however, is that the size of the
global marketplace exacerbates the scale
of the inefficiencies which arise out the
production of public goods capable of
being consumed by an international
audience. Moreover, trade between
nations confers advantages on producers
in nations with large native audiences
which allow the recouping of sunk costs
at home and the “dumping” of product at
low prices for windfall profit abroad.
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Regulation by nations, they argue, would
eliminate the difficulties of pricing in the
market, operate to divide up the
international market to prevent
inefficiencies spreading beyond the
market immediately affected, and prevent
dumping by applying tariffs and setting
quotas on imports.

It is by no means clear that this is the
case. It is difficult to see how
governments are capable of pricing public
goods more efficiently than markets.
Governments possess no ready
mechanism for determining the price
which should be charged for access to
such goods.’ Permitting individual
national governments controi over the
trade flows and pricing of imported
product would simply introduce variety
into the field of choices of inefficient
outcomes in the trade in cultural products.

Furthermore, “dumping,” as the practice
of price discrimination is often
pejoratively referred to, is not necessarily
inconsistent with efficient outcomes.*’
This is especially true in the case of public
goods. As was outlined above,
inefficiencies arise in markets for public
goods because the need to charge uniform
prices prevents price fluctuating to match
the peculiar value each individual
consumer places on the good. Charging
different prices for, for example,
television rights or cinema rentals and
admissions in different territories permits
the matching of diffefent median priccs
to different social and economic
circumstances. In this way, a crude form
of price discrimination, founded in the
practice of licensing intellectual property
rights on the basis of territorial
distribution exclusivity, permits the
recouping of a return which in sum is
more likely roughly to approximate the
net welfare value placed on the
consumption of the good by individuals
in any given territory.'

CULTURAL SOVEREIGNTY

Economic considerations, however, only
account for some of the resistance to the
inclusion of cultural products within the
ambit of free trade instruments. Perhaps
of greater concern to the proponents of
cultural protectionism than doubts as to
whether the market is capable of
atlocating resources for the production of
cultural products are questions about
whether the market, even an cfficient
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market, should be permitted exclusive
dominion over the field of culture at all.

Central to this position scerns to be a great
resistance to commercialisation. Many
advocates of protection reject the idea that
culture is capable of being priced and
bought and sold in the market. It has
inherent value. Culture, they argue, is
something more fundamental to socicty
than the instrument of economic theory
and the mechanism of the marketplace,
To subject it to the vulgarities of a
commercial environment is to rob it of
that which makes it valuable."”

A corollary of this argument, often
levelled at the Americans, is that culture
is part of the social foundation on which
the institution of the market is built, and
that the degree of importance ascribed to
the market in different societics is a
function of the very culture which it is
proposed should be subject to market
forces. In the United States, a nation of
entreprencurs and businesspeople, the
market is part of the spirit of the society.
It is decply intertwined with other values
Americans hold dear. In some parts of
Europe. by contrast. this is not the case.
The role of the marketplace can be
scparated from other aspects of
community life in a way which might not
occur in the U8, The point 1s that it is
culture which determines the function of
the market, not the ether way around.
Free Traders confuse this relationship
when they advocate the abolition of trade
restrictions on cultural products.

Another theme is that of “cultural
sovercigntly.” Culture and the frcedom
of self-determination are linked in this
idea. It is argued that culture is the stuff
of which communities and individuals are
made. It is the meta-narrative which we
employ to understand the world and
which permits us to generate choices
about the way we choose to live our
lives.'® It is thus vital to individuals’
freedom that their heritage is not eroded
by the imposition of alien cultures.
Nations have an obligation to their
citizenry to protect the national culture
from the threat posed by the allure of
exotic cultural imports.

There are fundamental difficulties with
each of these arguments. First, and most
obviously. they all assume that culture is
something which is capable of being
defined to a satisfactory degree to permit
it 1o be ihe subject of specific protection.

I is not at all ¢lear that the things which
we collectively refer to as “culture” are
susceptible of definition for such
purposes. In the absence of accurate
identification of those things which
require protection, the measures which
may be taken will necessarily be
somewhat arbitrary in their focus and
scope.

Sccondly, even if culture is capable of
being adequately delineated for the
purposes of targeted protection, it may not
be the case that cuftural unity is congruent
with nations or jurisdictions. Australia’s
cultural mix is testimony to this fact.
Where national or jurisdictional
boundarics take in a number of cultures,
the samme problems which arise at the
international level may manifest in
microcosm within thosc boundaries.
Trade barriers are no answer to this
problem.

Thirdly, trade barriers to protect culture
as manifest in movies, television or books
may be the top of a slippery slope.
Extension of the logic of cultural
protectionism into ather industries could
undermine the gains of fifty years of trade
ncgotiations. While absolutism is
naturally to be avoided, arguments for the
maintenance of trade barriers lose a great
deal of their cogency when viewed in light
ol claims by French and Swiss farmers
for subsidy protcction to support their role
as bastions of European culture.

Fourthly. there is the difficult question of
money. Who is to pay for the subsidies
granted to and the high prices charged
by coddled domestic producers? The
answer, of course, is that it is the taxpayer
and the consumer who pay for
incfTiciencies which the motivating force
of competition could alleviate. We must
question whether the price to be paid
represents value for money when the
outcome is arbitrary and uncertain,

Yet. more important, perhaps, than all of
these objections, is one which is not
restricted to economic or financial
concerns. The GATT was originally
conceived as a stabilising influence in a
world where economic tensions have the
potential to develop into war.'® The
potential for the collision of cultures has
never been thrown into starker relief than
in the period since September 1%, It is
arguable that the combination of cultyral
differences and third world poverty
contributed to this dangerous situation.
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While it is not suggested that free trade
is the answer to all the world’s ills, nor
that broadcasting Neighbours or Seventh
Heaven into every home on the planct
would prevent hostility rooted in cultural
misunderstanding from erupting into
conflict, defiant economic and cultural
isolationism is surely the wrong posture
lo be taking at this time. Such an
approach is contrary to the spirit of the
GATT, and is counterproductive in a
world which now, more than ever, needs
all the unity it can get.

CONCLUSION

All this is not to be taken as suggesting
that the objectives of cultural
protectionism are not noble and
admirable in and of themselves. What is
suggested is that in view of uncertainty
as to the benefits flowing from
prolectionist mcasures, and the present
pressing necd for the global stability
which instruments such as the GATT
were specifically designed to foster, the
costs of putting such measures into
practice far outweigh the benefits derived
from them. In the current environment,
an exception to the principles oen which
the GATT is based cannot be
countenanced.
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Internet Dumping and Regulation of the
Audiotex Industry

John Corker examines the risks associated with using 190 and 0011 services and some possible

solutions.

Internet Dumping occurs when a user’s
modem is disconnected from their usual
dial-up number and reconnected to an
international (0011) or premium rate
phone number, such as 190 numbers
(without their knowledge). Most
commonly it occurs on adult sites. In
many cases people are not aware that they
have been dumped until they receive an
unusually high phone bill.? Some
consumers have reported having received
“international phone bilis for thousands
of dollars™.

Internet Dumping has occurred in
Australia at least since mid 2000*. Asat
June 2000 about 2 users a week registered
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complaints with the Telecommunications
Industry Ombudsman (T10). However
the average number of complaints for the
9 months to end of September 2001 is
about 80 complaints a month, The total
of Internet Dumping complaints received
by the TIO to end September 2001 is close
to 1000.° Complaints to Telstra are
understood to be higher than this.

THE AUDIOTEXT INDUSTRY

The Audiotex or Telemedia industry
provides access to a range of recorded
information and interactive services
(speech, facsimile or data) via premium
or international telephone lines. In

Australia premium rate services were
initially provided by Telstra in the mid
"90s using the 0055 prefix. This prefix
was phased out in August 1998 and
replaced by the 190 prefix. Cable ang
Wireless Optus also provided Telephone
Information Services at premium rates
from 1995-2000 but ne longer offers the
service.

In the US use of 0011 numbers for access
to adult services first appeared in the late
1980°s and operated without any form of
regulation®. It has grown as an industry
and now provides access to a range of
recorded information and interactive
scrvices (speech, facsimile or data), The
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international Audiotex or Tclemedia
industry is said to be valued at between
US$2-6bn a year globatly and calls alone
account for around 2-4% of outbound
international traffic for those Network
Operators who participate.”

HOW DOES DUMPING
OCCUR?

in mosi cases the re-connection of a
computer o a 190 or 0011 line occurs
when a redialler program is downloaded
from a site, disconnects the user's modem
from their ISP, and reconnects them to
the internet via the 190 or 0011 number.
This connection then allows access o a
‘private internet area’ where the
particular content is found. Some adult
sites offer this method of access as an
alternative method of payment o an
online credit card payment.

Once the user has completed their visit
to this area, a number of things may
happen. There may be an automatic
disconnection when the user leaves the
area. To resume access to the internet
the user has 1o reconnect through their
own ISP However in many cd3es the user
may leave the adujt site and continue to
surf the net still incurring premium rate
or0011 phone charges. Many users have
¢claimed that they are unaware at any Stage
at all of being connected toa 190 or 0011
line.

Many users say they are not aware that
they have downloaded a redialler. Some
websites refer to the redialler as a
‘registration tool’, ‘drop dialler’ or
simply software that provides ‘free
membership to various adult sites’.
Recent research by the International
Audiotex Regulators Network {IARN)®
shows that there are just a few
manufactures offering these programmes
and most of them have no ‘uninstall’
facility.

THE T10’S ROLE

The TIO adminisiers the
telecommunications complainis scheme
for carriers and carriage service providers
in Australia. ISPs are required to
participate in the scheme by reason of
being considered carriage service
providers. The TIO has acknowledged’
that a major difficulty in investigating
internet dumping cases has been to

Page 16

cstablish whether or not a user was in fact
notified of call charges. Through
extensive investigation it has found that
in all cases where it has been able to visit
the disputed websites there was some
form of notice on the relevant websile
advising the user that higher call charges
could be expected. One key issue that
has been raised by their investigations is
the adequacy and visibility of thesc
notices.

TELSTRA'S ROLE

Premium rate calls are presently only
available via Telstra. With the Telstra
‘Infocall” service. the ratc can be between
35 cents and $5.50 a minute. Telstrastale
that entry to the industry involves a
capital cost of up to $150.000 for the
purchase of specialised
telecommunications equipment. There
are presently only 39 Telstra premium call
service providers. Tclstracharges service
providers about one third of every dollar
generated in gross revenuc from the
caller'®. The ACCC issucd a preliminary
view in July 2001 that portability for
premium rate numbers should be
mandated as soon as possiblc thus
allowing other carriers 10 provide these
SCrvices.

Generally, Telstra is unsympathetic 1o
dumping cascs and has been loathe to
settle any disputed bills for telephonc
charges.

Telstra states on its website:

“Telstra does not know of anv proven
cases of fraud in relation to Internet
‘dumping . In all cases we know of a
person has actively accepted the
terms and conditions of downloading
the site using an Internet dialler crned
the lessee of the phone line is legally
liable for the charges.

If an IDD charge is proven o be due
to fraudulent activily, the fraudulent
charges are reimbursed and the
matter is directed to the police. If a
customer suspects a fraudulent
charge in relation 10 190 numbers,
they should contact TISSC.

T1SCC’S ROLE

Australia’s Telephone Information
Services Standards Council Ltd (TISCC)
isan independent regulatory body funded
by the telephone information services

industry. The Council is made up of four
community and four industsy members
(two [rom the scrvice provider sector and
two from the carrier sector). and an
independent Chairman.

The TISCC Code of practice dcals only
with domestic premium rate services ic
calls beginning with the prefix 190.
Compliance with the TISCC code
provisions is enforceable by being made
4 term of the agrecment between the
service provider and the carricr.

As of 1 July 2001, a new Schedule 12 10
the TISCC code was introduced titled
-(nternet Dialler Services”. It scts out
prescriptive provisions that require
service providers to display. in a separatc
fixcd dialogue box, prior 10 connection
to the service. a 16 point font message
that provides the 190 number and the
premium call rate and requires the user
Lo click to accept before proceeding. A
further dialog box requires the user 10
click on YES to indicate he or she is the
bill paver or has the pill payer’s
permission 1o accept these charges.

The provisions also statc that dialling and
modem tones are not to be suppressed. a
digital clock is 1o be displaycd showing
e time clapsed for the call and every
ten( 10) minutes a dialog box is to appear
showing the time clapsed and displaying
.1 OK button that when clicked on makes
ihe disfog box disappear. At any point
ihe user clicks on an EXIT box, the
existing ISP default connection is to be
maintained. Most of the rediallers
examined by the TIO will not meet this
fast requirement.

The Code also states that Internet Diallers
must not activate a premium rate service
remotely. without the intervention and
informed consent of the user.

UK POSITION

in the UK. ICSTIS, the Independent
Committee for the Supervision of
Siandards and Telephone Information
Services. regulates the content and
promotion of domestic premium rate
tzlephone services but, similar to
Australia. not international services. It
is 2 nan-profit body funded by industry
but its committee members must be
independent of the premium rate industry.

Three of the more relevant provisions of
the ICSTIS code are as follows:
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* All recorded services of a sexual
naturc must, as soon as is rcasonably
possible after the caller has spent
£10.00, and aficr cach £10.00 of call
spent thereafter, do the following;

(a) inform the caller of the price
per minute of the calli,

(b) require callers to provide a
positive response to confirm that
they wish to continue the call.
If no such confirmation is given,
the service must be terminated.

* All services over £1.00/min and
cerfain services at £1.00/min will
require ICSTIS’ prior permission
before operating,

+  All new live services require ICSTIS’
priot permission before operating,
regardless of cost.

PREMIUM RATE AND
INTERNATIONAL SERVICES

There is a sharp distinction to be drawn
between preminm rates and international
services. The charge to the caller for
premium rate services is set by the service
provider or promoter who may also be
the information provider.

International services-are however
charged at standard 1IDD call rates. They
involve an originating and a terminating
carrier, a service provider and an
information provider. The originating
carrier based in Australia establishes the
overall fee charged to a caller {Collection
Rate) based on three factors: its own
transport costs, the fee charged by the
terminating carrier (Settlement Rate)
and profit.

The terminating carrier pays a portion of
the settlement rate to a service provider
as a commission for generating minutes
of telephone traffic. The service provider
pays a portion of revenue received from
the terminating carrier to the information
provider. Rates paid will usually vary
according to the volume of traffic
generated.

In both models the information provider
is dependent on the service provider for
revenue but the fec paid by the caller is
set, in the 190 mode), on a sliding scale
by the service provider and, in the 0011
model, at a fixed ratc by the originating
carrier.
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THE INTERNATIONAL
TELEMEDIA ASSOCIATION
(1TA)

The International Tefemedia Association
{ITA) is a self regulatory body based in
London that comprises service operator,
information provider and carrier
members. It is concerned only with
recorded information and interactive
services available through 0011 lines.
ITA claims a membership who between
them account for an estimated 85% of all
international telemedia traffic although
the list of members on its website is rather
limited. It includes originating and
terminating carriers, fraud detection
specialists and trade associations
representing network and customer
interests.

The ITA Code covers fair business
practice, advertising and content and also
the important area of fraud detection and
prevention. Its code is much less
prescriptive than those of the premium
rate service regulators but inciudes these
two key provisions.

5.2.11 - No caller shall remain
connectled to a programine or service
for more than thirty (30) minutes.
After thirty minutes any such call will
be disconnected by the Telemedia
Service Operator.

5.2.2 - All programmes shall
normally be preceded by an
announcement that:

+ callers should be 18 years or over
(adult services)

« international call charges apply

Complaints can be made online. ITA
states’ that where a violation of the Code
is established, enforcement of ITA
sanclions is provided in conjunction with
the terminating carrier. ITA has the
agreement of member carriers and non-
member networks to enforce sanctions.
Comnplainants are kept informed during
the investigation process and notified of
the case conclusion. A database is
maintained on Code violations and cases
of fraud. This information is available to
regulatory authorities where a working
relationship exists.

IARN

The International Audiotex Regulators’
Network, JARN, was set up in 1995.

IARN has established guidelines for the
minimum standards that may be expected
to apply to not only domestic premium
rate services but also cross-border (0011)
and global premium international rate
services (979) when provided between
IARN member countries.

IARN has recently changed its name from
EARN, the European Audiotex
Regulators Network indicating its
European origins but also its desire to be
an international organisation. It has 17
mcmbers from European countries all
involved in the regulation of, or setting
standards for, content and promotion for
premium rate telephone services
(audiotex) in their own countries. The
UK based ICSTIS is a member but its only
member outside of Europe is TISCC from
Australia, There doesn’t appear to be any
cross membership between ITA and
IARN.

Its guidclines include the following:

- before commencing a premium rate
service, the correct rate per minute or
per call should normally be stated.
Where technically possible, this rate
statement should not be charged for.
It must be unambiguous and clearly
audible,

= price reminders should be given every
five(5) minutes.

+ service providers should take every
possible precaution to ensure that
minors do not gain access to
inappropriate services such as adult
scrvices, dating and virtual chat.

The complaints handling provisions
provide an interesting model for co-
opcration between member countries and
arc based on Art 3 of the European
Uunion’s E-cominerce Directive which
states that the service is subject to the law
applicable in the country of origin of the
scrvice.

The regulator in the country of the
complainant;

* is 1o be the first and main point of
contact for any consumer with a
complaint.

* must identify the country of origin of
the service complained about and the
relevant national regulator and then
hand over the complaint to that
regulator for investigation,
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* mus! keep the complainant informed
on progress and the final outcome of
the compiaint

* isresponsible for chasing up the other
regulaior to ensurc that the
investigation proceeds.

INTERNATIONAL PREMIUM
RATE SERVICES (IPRS)

The International Telecommunications
Union (ITU) headquartered in Geneva,
Switzerland is an international
organisation within which governments
and the private sector coordinate global
telecom networks and services.

It has recently approved a
Recommendation for a numbering plan
for international premium rate services.
These new 12 digit numbers, starting with
a 979 prefix, have becn available by
application to the ITU since April 20017
although may take some time to appear
commercially in Australia.

The operation and management of the
IPRS service is provided on a managed
«basis by a Recognized Operating Agency
(ROA) in the country of the information
service provider in conjunction with an
ROA in the country of the caller. An
ROA is any individual, company,
corporation or governmental agency that
aperates an international
telecommunication service to carry public
correspondence®. In Australia this is
likely to be the carrier providing carriage
services to places outside Australia.

The original 1998 ITU Recommendation
for these services imposes responsibility
on the terminating Recognized Operating
Agency to notify the information service
provider of the regulation in the country
of call origination as follows:"* .

The terminating ROA has the
responsibility of processing all
applications received on behalf of the
Information Service Provider and will
notify the IPRS Information Service
Provider:

. of the service/call charge and
revenue options provided;

. of the local code(s) of practice in
the country of call origination for
information service providers,
and that failure to comply may
require the IPRS originating RO
to withhold or withdraw access.
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The terminating ROA has overall
conirod responsibilities to ensure the
satisfactory completion of service
orders for initiation, change,
suspension and disconnection.”

As the new 979 numbers become
available. it scems likely that the
Audiotex industry will move traffic to the
fiew international premium rate services
as it will provide greater flexibility with
charging. The domestic premium rate
industry may also seek to use thesc
scrvices if they are cheaper or less
rcgulated.

AUSTRALIAN GOVERNMENT
POSITION

On 12 July 2001, Scnator Alston issucd
a media release indicating that the ACA
will be directed to develop service
provider rules under 5.99 of the
Telecommunications Aet 1997 so that
mlernet premium rate adult services will
be treated similarly to telephone sex
services. That is, access to these services
will only be available where the customer
has agreed in writing to their telephone
having access o telephone sex services
and access is restricted through a Personal
Identification Number.

New regulations will also give the ACA
‘a range of flexible powers’ to make
scrvice provider rules over a broad range
ofissues relating not only to 190 services
but also 0011 services.

The Minister’s media relcase indicates
that new rules could include:

* requirements on carriers to notify
customers where bills exceed limits.

* the establishment of a registration
system for carriage service providers
and content service providers
involved in the supply of premium
rate services.

restricted access and call barring
arrangements.

PUBLIC INFORMATION

In recent months the number of
complaints about internet dumping o the
TIO has remained steady. The TIO has
taken the lead in providing public
information and advice about how to
minimise the risk of dumping and what
to dowhen you receive a surprisingly high
phone bill. Useful information has also
been published by the Minister’s office

and Telstra. However many Internet
Scrvice Provider sites seem only to have
quite general information. if they have
any information at all. about the risks of
internet dumping.

The TIO indicates that users can heip to
prevent dumping by:

«  barring access to intcrnational and
190 numbers

+ rcading carefully any windows that
offer downloads

= pulling long expiry dateés on internet
history files so dumped calls can be
traced

* lurning off computers and
disconnecting a madem when not in
usC.

TROJANS

Internct dumping seems to be a problem
unique to dial-up internet services.
However for persons with a permaneni
conucciion the possibility of re-
connection to a 190 or 001 service could
occur through the use of trojan horses or
trojans.

A trojan is a destructive program that
masquerades as a benign application,
Unlike a virus. trojans do not replicale
themsclves but they can be just as
destructive™ . Once installed a trojan may
allow a person to take over a computer
and “remote control” it

The Consumers’ Telecommunicatons
Network report a trojan being brought to
their attention and watching it silently re-
connecl a modern from a local call to a
190 number. However, neither the TIO
or Telstra have found evidence of the use
ol trojans in reconnection disputes.

For Trojans to be operated for gain in this
context, they would have to be operated
by or on behalf of a particuiar service
provider. This would involve the
commission of criminal offences in
Australia. For this reason, if this is
occurring, it is more likely to be done by
oron behalf of overseas service providers.

The Leech case reported in the SMH'® in
March 2001 was said to have possibly
been caused by a trojan but is still being
investigated by the TIO.

The trojan type attacks are part of the
wider issue of internet security. This is
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still a major issue for personal users and
the answer lies with the nced for
cducation about the risks of internet use
and the benefits of using personal
fircwalls and anti-virus software,

CONCLUSIONS

The continued high incidence of the
problem indicates that a lot more needs
10 be done to inform the public of the risks

of internet dumping and how to minimise
them,

Carriers benefit significantly from the -

provision of 190 and 0011 scrvices to
scrvice providers. With media publicity
of the problem in April 2001, Telstra
provided some public comment and
advice about the risks and implications
of internet users being reconnected to a
190 or 0011 number but many seem to
have not heard the message. There are
new internct users every day and a much
broader based information program
scems to be necessary.

1SPs provide direct connection to the
internet and arguably therefore have a
Icgal duty of care to advise their
subscribers of the risks associated with
usc of the internet. Big Pond notified its
customers in an April 2001 bulletin of
the risks and state in that bulletin that
they also did this earlier in June 2000.
Other 15Ps scem to have published littie
detailed information about the problem
anywhere at all, This may be due to the
fact that the complaints about dumping
go to Telstra and the TIO. not the I1SPs
and so most 1SPs are perhaps not aware
of the extent of the problem. However,
being in a direct relationship with the
customer for internet access it seems
reasonable to suggest that they should
advise their customers of the risks
perhaps in their regular e-zines.

The other ¢nd of the probiem is with the
service providers and websilc operators.

Different regulatory issues are raised by
each of the [90, 0011 and the anticipated
new international premium 979 services.

The TISCC code Internet Dialler
provisions which commenced 1 July 2001
séem to address the consumer issues well
for 190 services. These are:

» prominent notice to the user of the
timed premium charges;

 aclear decision is required by the user
to accept the charges;
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+  re-connection 1o the original ISP afier
use of the service is mandated; and

s notice to the caller of the length of
time of connection to the premium
service is provided every 10 minutes.

Nevertheless the TIO complaint figures -

for July to September 200} show [90
dumping complaints about 190 numbers
and 70 for International numbers.
Because of the quarterly lag in phone
bills, it may be too early to draw any
conclusions from this data about the
effectiveness of the new TISCC code
provisions.

The TISCC code also prohibits activation
of the service remotely thus indirectly
making some reference to the use of
trojans,

One issue it doesn’t cover is the
requirement for a redialler to have an
uninstall capacity. Another issue that the
TISCC code could not deal with is early
notice to be given to phone account
lolders when their bill goes over a certain
monetary limit. The latter is important
to notify an account holder of an
unauthorised usg of their account, for
example, use of the service by a child
without the parent’s knowledge,
particularly wlien hundreds of dollars
worth of charges can be incurred in a
single connection.

The Government's response is usefui in
that it directs the ACA to address this
issue and to look at both 190 and 0011
services. The ACA should also look at
the new 979 services,

Regulation of international services is
more complex than the 190 services.

Effective regulation will require the co-
operation or coercion of the originating
carricr, the service provider, the
information service provider and the
terminating carrier. 0011 services are
subject 1o the limited provisions of the
ITA code, the most important one being
mandatory disconnection after 30
minutes, but many other issues are not
addressed.

The industry self-regulation option is to
have TARN adopt more prescriptive
provisions in its guidelines and to go on
a drive for new members. Its country co-
operation, role and responsibility
provisions provide a useful model for a
global code.

Global codes are appropriate when
addressing regulatory issues arising [rom
transborder communications. However,
many countrics will not join an
intcrnational regulalory regime unless
there is a commercial incentive to do sc.
[ARN and ITA still have seme way to go
before a global self-regulatory model
could be considered adequate.

The ITA code contributes the idea of a
co-regulatory model where the industry
representative body is global but national
governmcents can insist on particular
matters. It does this by providing,
alongside the common code provisions,
country schedules that set out the specific
provisions to apply in that country.

Australia has headed down a path of
dircct regulation with the Minister
directing the ACA to develop appropriate
scrvice provider rules under s.99 of the
Telecommunications Act 1997,

One option may be for the ACA to use
the service pravider rules to prohibit
carricrs carrying audiotex services unless:

» contractual provisions exist in the
agrecement between the originating
and terminating carriers requiring the
scrvice provider to require the
information provider to comply with
provisions similar to Schedule 12 of
the TISCC Code.

+ the originating and terminating
carricrs  follow  complaints
mechanisims similar to those set down
in the JARN guidelines,

This would at least be enforceable by the
originating carrier agajnst the
terminating carrier but not as against an
overseas service or information provider.
This approach would seem to marry the
IARN approach, where primary
responsibility for the relationship with the
complainant lies with the originating
carricr, and the ITU approach where
primary responsibility for regulation lies
with the terminating carrier.

Hoswever, the danger of too prescriptive
domestic regulation is industry moving
oflshore and Australian users having less

rccourse against unscrupulous overseas
operators.

22 TIO Media release, 6 March 2001,
30p. Cit2

4 Australian IT, 27 June 2000, ‘Criminals cash in
on call scam' by Hayes S.

S Figures provided by the Deputy
Telecommunications industry Ombudsman.
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Cross-Media Rules to be
Revisited Again or Not

Raani Costello reviews the legislative and policy background of media ownership restrictions

Doing away with Australia’s cross-media
ownership laws is on the media policy
agenda again following the Coalition’s
re-election to Federal Government in
November 2001. The Coalition’s election
platform included the twin objectives of:

» giving media companies exemptions
from the cross-media ownership
restrictions if undertakings are given
to0 maintain separate editorial
processes and maintain existing levels
of local news and current affairs; and

+ abolishing the media-specific foreign
ownership restrictions that apply to
newspapers and television.

This article provides the legislative and
policy background necessary to
understand the present revival of this
issue and why it may be difficuit for the
Government to achieve its policy
objectives. Following his re-election,
Prime Minister John Howard has made
the comment that he is:

“not going 1o bloody his nose on it if
the minor partiesin the Senate remain
opposed ™!

CROSS-MEDIA
RESTRICTIONS

Over the last five years, the Coalition
Government has unsuccessfully
attempted to revisit and repeal the
provisions of the Broadcasting Services
Act 1992 (Cth)(BSA) which prevent any
single entity from controlling any two of
the following in any geographic licence
area:

* a commercial free-to-air television
licence;

+ acommercial radio licence; and

+ awide circulation newspaper.?
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These restrictions were introduced by the
Federal Labor Government in 1987 and
the oft-quoted remark of then Treasurer
Paul Keating that media proprietors

“may be princes of print or queens of
the screen, but not hoth”

reflects the underlying policy intention
of preventing a media company from
controlling broadcast and print media in
the same geographic area.

Thesc restrictions have been criticised
since their creation as stifling the growtl
of Australian media companics and have
been a constant barrier to much
anticipated changes in the control of the
Fairfax newspaper group, publisher of the
Sydney Morning Herald, The Age and the
Australian Financial Review,

1996 REVIEW OF CROSS-
MEDIA AND FOREIGN
OWNERSHIP

In late 1996, the Coalition Government,
through  the  Department of
Communications and the Arts,
commenced a review of the cross-media
rules which it later abandoned without
making any formal recommendations.

The Government also sought to review
the media-specific foreign ownership
restrictions.  Australian foreign
ownership policy is primarily controlled
under the Foreign Acquisitions and
Takegvers Act 1975 (Cth) and associated
policies (FATA). In summary®:

+ all direct (i, non-portfolio) proposals
by foreign interests to invest in the
media sector irrespective of size are
subject to prior approval under the
Toreign investment policy. Proposals
involving portfolio share holdings of
5% or more must also be submitted
for examination;

« foreign investment in mass circulation
national, metropolitan, suburban and
provincial newspapers is restricted.
All proposals by foreign interests to
acquire an interest of 5% or more in
an gxisting newspaper or to establish
a ncw ncwspaper in Australia are
subject 1o a case-by-case examination.
The maximum permitted aggregate
foreign interest (non-portfolio)
investment/involvement in national
and metropelitan newspapers is 30%
with any single foreign sharcholder
limited 1o a maximum interest of 25%
{and in that instance unrelated foreign
interests would be allowed to have
aggregate {non-portfolio)
sharcholdings of a further 5%).
Aggrepate forcign interest direct
involvement in provincial and
suburban newspapers is limited to less
than 50% for non-portfolio
sharcholdings.

» aggregate foreign ownership of
Telstra is restricted to 35% of the
privatised equity (presently 49.9%)
and individual foreign investors are
only aliowed to acquire a holding of
ne more than 3% of that privatised
cquity. Prior approval is required for
forcign invelvement in the
cstablishiment of new entrants to the
telccommunications sector or
tmvestment in existing businesses in
the telecommunications sector.
Proposals above the notification
thresholds will be dealt with on a case-
by-case basis and will normally be
approved unless judged contrary to
the national interest.

The BSA also contains specific foreign
ownership restrictions with respect to
free-to-air and pay television licences,
namely that:

» foreign interests in commercial free-
lo-air television licences are limited
to a 20% company interest in
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aggregate. A forcign person may not
be in a position 1o exercise control of
a frec-to-air commercial television
broadcasting licence. No more than
20% of directors of a licensee may be
foreign persons!; and

*  with respect to subscription (pay)
television broadcasting licences,
foreign interests are limited to a 20%
company interest for an individual
and a 35% company interest in
aggregate.’

No change to the law was made arising
from the 1996 review due to the
opposition to the changing of the cross-
media and foreign ownership rules both
from within the Coalition Government
(panicularly regional National Party
members) and the opposition parties,

Submissions to the 1996 review by
interested parties highlighted the
following:

* some parties were generally
favourable to the repeal of the cross-
media rules but wished foreign
ownership restrictions to be
maintained. For example, Publishing
and Broadcasting Limited, owner of
the Nine television network,
submitted that Australian media
companics are forced (0 stay small and
non-competitive due to artificial
cross-media restraints and are unable
to  compete with forcign
conglomerates.$

* some parties were favourable 1o the
repeal of the cross-media rules and the
relaxation of foreign ownership
regulations. For example, News
Limited (publisher of 7he Australian,
The Herald Sun, The Daily Telegraph
and The Courier Mail amongst
others) submitted that foreign
ownership rules remain a substantial
barrier to entrants and investors in the
media industry and combined with the
cross-media limits are out of step with
the trend in economic regulation
which is to expose industry to
competitive pressures.’

* the Australian Competition and
Consumer Commission (4CCC),
Australia’s competition regulator, was
of the view that the BSA and FATA
could be impediments to international
competition, as they could be used to
block acquisitions of Australian
media outlets by foreign media
proprietors. he ACCC believed that
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as competition is reduced, so are the
prospects for greater plurality and
diversity in the media.®

* it was the widespread view of media
companies that the cross-media rules
are antiquated and piecemeal because
they did not acknowledge digital
convergence and the rise of new
media such as the Internet and pay
television which they argued
increased the plurality of views and
made concentration of ownership and
influence more unlikely. Critics of this
position, such a public interest groups
and the journalists’ union, argued that
the same media companies tend to
dominate new forms of media such
as pay television and Internet content
portals and in any event, print media
and free-to-air television temain the
most influential media. As such, they
maintain that cross-media restrictions
prevent concentration in the
ownership and control of the most
politically influential media.

PRODUCTIVITY
COMMISSION INQUIRY INTO
BROADCASTING

In 1999, the Federal Treasurer Peter
Costello referred the BSA and related
broadcasting legislation to the
Productivity Commission and asked the
Commission to advise on practical
courses of action to improve competition,
efficiency and the interests of consumers
in broadcasting services. As with the
inquiry of 1996, consultation with key
interest groups and affected parties was
sought.

The Commission’s Broadeasting Inquiry
Report, released in April 2000°,
recommended that:

* Foreign investment in broadcasting
should be covered by Australia’s
general foreign investment policy, All
restrictions on foreign investment,
ownership and control in the BSA
should be repealed.'® If the
immediately preceding
recommendation is not adopted, the
BSA should be amended immediately
lo Temove restrictions on investment
by foreign managed, but Australian
sourced, funds in Australian
commercial television businesses, "

* The Trade Practices Act 1974 (Cth)
(TPA) should be amended
immediately to inclide a media-

specific public interest test which
would apply to all propased media
mergers.  This test would be
administered by the ACCC, and
require that the ACCC seek
Australian Broadcasting Authority
(4BA) input on social, cultural and
political dimensions of the public
interest.'? The cross-media rules
shouid be removed only after the
following conditions are met:

* removal of regulatory barriers to entry
by new entrants into broadcasting,
together with the availability of
spectrum for new broadcasters;

* repeal of BSA restrictions on foreign
investment, ownership and control;
and

* amcndiment to the TPA to provide for
a media-specific public interest test to
apply 1o mergers and acquisitions in
the media industry.”

To date, the Commission's
recommendations have not been formally
commented on by the Government and
no legislation was proposed arising out
of the recommendations. While the
Commission’s recommendations on
foreign ownership are not too far removed
from the Government’s election policy
{se¢ below), the Commission’s
recommendation that the cross-media
rules should only be removed on the
condition that new entrants be allowed
into the broadcasting market is in conflict
with the Government’s policy regarding
commercial free-1o-air television and the
introduction of digital terrestrial
television. The Government has granted
incumbent free-to-air licensees a period
of protection, ending in 2007 at the
earliest, in which no new free-to-air
commercial television licences may be
granted by the ABA,

The Commission also recommended that
certain  intra-media ownership
restrictions be removed, namely, the
prolibition on the controf of more than
one commiercial free-to-air television
licence in the same licence area;" and
the prohibition on the control of more
than two commercial radio licences in the
same licence area." The Commission is
of ihe view that the normal competition
provisions of the TPA are sufficient to
achieve public policy objectives of
competition and diversity.'s
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CURRENT POLICIES OF THE
GOVERNMENT AND MAJOR
OPPOSITION PARTIES

The newly re-elected Government’s
current policy on broadcasting,
Broadcasting for the 21st Century, sets
out their policy on media ownership'".
In summary, the Coalition’s position is
as follows:

« the c¢ross media rules are
anachronistic and media
organisations should be able to obtain
exemptions from the rules if they give
undertakings to maintain separate and
distinct editorial processes; and retain
existing levels of local news and
current affairs production on
television and radio;

« the existing media~specific foreign
ownership rules that apply to
television and newspapers are
preventing the introduction of new
players and a more competitive media
sector. They should be abolished, with
media acquisitions considered under
FATA: and

+ if the above objectives cannot be
achieved, the restrictions on the
broadcasting sector in relation to
foreign managed funds will be
reviewed as a matter of priority. This
isan express acknowledgement of the
Productivity Commission’s
recommendations on foreign media
ownership policy.

Labor’s media ownership policy is part
of their overall arts policy entitied ALP
Platform 2000 and had not been formally
revised during the election campaign.'®

In summary:

+ Labor is committed to diversity in
both the ownership and operation of
free to air and pay television, radio,
newspapers and emerging online
media. Labor recognises that the
* convergence of new technologies does
provide new opportunities and
challenges for Australia’s media but
believes that the strategic objective of
diversity can continue to be secured
by a range of measures. To this end
Labor will retain cross media
ownership laws,

+ noexpress mention is made of Labor’s
position on foreign ownership of
media companies, However, Stephen
Smith (the Shadow Minister for
Communications) was reported
during the election campaign as
stating that:
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“the continuing existence of the cross
and foreign media ownership rules as
the tactical devices currentiv needed
to secure g verv fundamental strategic
objective in media and broadcasting
laws, and that 5 colled diversity”"

The Democrats’ media owncrship
policy® does not expressly state the
party’s position on the cross-media rules.
However,

+ the Democrats’ policy states that:

“Adustralia has one of the
highest concentrations of media
ownership. This has serious
political  and  economic
consequences which must be
addressed. The best guarantee
of independence in the media is
the widest possible spread of
ownership. The Democrats
believe that Australians should
own the majority of Australian
media outlets, but acknowledpe
there may be special
circumstances where overseas
proprietors add to the diversity
and plurality of content.”

* aspokeswoman for Democrat Senator
Vicki Bourne was reported during the
election campaign as saving.:

“We think the regime as it
stands has added to Australias
diversity of ownership and
plurality of opinion and that's
served audiences as well as can
be expected. Unless we actually
see what the Government is
proposing then we can t sav one
way or another whether we'd
support it."®

Along with Labor and the Democrats, the
Australian Greens are likely to be an
important force in the Federal Senate and
the composition of the Senate may impede
the Coalition’s chances of achieving ils
policy objectives. The Greens’ policy
objective with respect to media ownership
is:

“the regulation of media and
publishing to ensure diversity of local,
regional and national products.”?

It will be interesting to observe how the
Government goes about pursuing its
policy objectives — whether it wili conduct
another public inquiry as it did in 1996
and 1999 or alternatively, intreduce
legislation into Parliament without
urndertaking such a process. It appears

that the Coalition strategy of
characterising the changes to the cross-
media restrictions as one of creating
exemptions rather than wholesale repeal
of the cross-media rules supports the view
that it might be a lower profile attempt
this time round. However, even this may
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Legislation Note
Some Final Words On Privacy

Catherine Dickson provides some final words on implementation of privacy law compliance

for the private sector.

With December 21 2001 having been &
gone, most organisations should be in full
swing implementing.the National Privacy
Principles (NPPs). With your preparation
almost complete, you may be considering
some of the more difficult aspects of the
new privacy legislation. Dealing with
information that is sent overseas is an
issue that most organisations have left to
last. This activity is regulated by NPP 9.
It is a difficult area 1o prepare for,
particularly given the lack of guidance
as to what constitutes effective data
protection standards in other countries.
However, transborder transfers of
information should not be ignored. They
are high risk because the Australian entity
is effectively responsible for the handling
of all personal information collected in
Australia that it sends overseas, Some
important issues to consider in this
context are:
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Who are you transferring to? 1f you are
transferring within the Australian-based
collecting entity then NPP 9 does not
apply. There is also an argument that if
the disclosure is to a related body
corporate, then it is not an interference
with privacy by virtue of section 13B of
the new privacy laws, so NPP 9 does not
apply. However the better view is that
NPP 9 applies to transfers rather than
disclosures so that NPP 9 applies to any
disclosure that involves a transfer
overseas,

How are you transferring? Personal
information that is collected at an
Australian website and transferred to an
overseas company (whether related or
not) for processing will be subject to NPP
Q.

What are you transferring? Remember
the employee records exemption only

applies to employee information when it
is in the hands of the employer. Once it
is transferred overseas to a parent
company the NPPs apply.

WHy are you transferring? You may also
be wondering about the utility of some of
the conditions listed in NPP 9. You are
not alone! Contracts concluded in the
interest of the individual are going to be
ditficult to establish, Also satisfaction of
all but the conditions allowing transfer
with consent or to a recipient that is
subject to an equivalent law, binding
scheme or contract, will most likely have
to be established on a case by case basis.
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